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 Abstract. There are various types and subtypes of scientific texts, depending on 
their designation and the relevance to different fields. Above all, the unique 
scientific texts intended for professionals and the texts written in scientific and 
business style for mass readers are mentioned. Each of them has got an 
informative function. The most widespread and essential system in a functional 
signalling system is language. Words should be motivated for people to assimilate 
the language and remember its signs. The study of the history of languages shows 
that the motivation of language signs in the early development of languages, the 
imitation of sound and imitation of an image are observed more sharply in words. 
In language, the sign has got the semantic, morphological and phonetic 
motivation. The motivation of language signs creates functional styles. Each text 
should the priority bear the characteristics of any style. For studying the lingo-
semantic features of the economic texts, it is first and foremost necessary to 
investigate their stylistic possibilities and terminological system. The forms of 
speech in language manifest themselves in the form of functional styles. The 
number and nature of the styles are mentioned differently. The artistic, scientific-
technical and formal-business styles among them are considered to be the main 
functional styles. The language of economic texts belongs to the business style; 
however, at the same time, the factor of using the terminological lexicon inherent 
in the scientific style forms the core of economic texts. 





Each text should be selected by expressing its con-
tent in a logical sequence. Scientific texts are 
mainly realized in written form. However, at con-
ferences, symposiums and other scientific meet-
ings, these texts can be implemented orally. The 
economic texts, which are the leading example of 
business style, are also found mainly in written 
language. Documents related to such areas as 
state-building, politics, diplomacy, commerce, law 
and so on belong to formal-business texts. The pri-
mary function of such texts is to provide infor-
mation. As a rule, these texts are available in the 
written form. The followings are mainly consid-
ered the business-style texts: office documents, 
government decrees, the parliamentary and pres-
idential decrees, laws, orders, diplomatic docu-
ments, official correspondence, codes, the docu-
ments related to the constitution, education and 
medicine, trade agreements, communication doc-
uments, military documents, the agriculture, field 
regulations, instructions and guidelines, 
correspondence of various departments and min-
istries, recommendations, letters, applications, or-
ders and minutes, acts, characteristics, creden-
tials, references, presentations, commitments, 
contracts, etc.  
Considering the diversity of these documents, 
each's lexical and grammatical features can divide 
the business style into sub-styles – the branches 
related to diplomacy, law, education, communica-
tion, trade, etc. Even though each of these sub-
styles has its characteristics, the development of 
individual words and phrases and syntactic con-
structions connect them with the general require-
ments of the business style. Author [8] notes that 
the business style is distinguished from other 
styles, primarily by its linguistic features and ex-
amples of different styles. He indicates that, along 
with characterizing a specific style, several terms 
and words can be used in other styles. The devel-
opment of appropriate terms in the business 
style's branches gives accuracy and clarity to the 
language of documents related to this style. The 
Traektoriâ Nauki = Path of Science. 2021. Vol. 7, No 2  ISSN 2413-9009 
Section “Languages”   2002 
author [8] attributes the business style to purely 
office correspondence, style of legal-judicial pa-
pers, education, trade, communication, agricul-
ture, official diplomatic documents, and parlia-
mentary decisions and shows that "each of them 
has its specific lexical system".  
Among the examples of lexis used in the business 
style, authors [8] mentions the followings: man-
ager, financier, businessman, currency, cur-
rency exchange market, license, shareholder, 
joint-stock company, small enterprise, joint 
venture, trading company, shopping centre, 
commercial bank, conversion, revolving cur-
rency, payment, payment account, deposit 
bank, a national bank, state bank, income, ac-
countant, chief accountant, balance sheet, 
budget balance, the balance of payments .  
It is also noted that small groups of lexical names 
are part of the business style. Afterwards, the lin-
guistic, grammatical (morphological), syntactic 
features of the business style are considered. 
The language of economic texts belongs to the 
field of activity of scientific-technical and formal-
business functional styles. There are similarities 
and differences between one language's func-
tional styles and the functional styles of different 
languages. 
The author [1] divides the stylistics into two parts: 
the lingua stylistics and belles-letters style. Even 
though there are two aspects of the same prob-
lem, it is necessary to distinguish them. 
The researcher [5], taking the stylistics in a 
broader sense, identifies three main areas of re-
search: 1) "Language style or structural style that 
is a "system of systems" (spoken, scientific, busi-
ness, publicists, formal-office, etc.); 2) the style of 
speech, that studies the characteristics of different 
semantic and expressive genres of oral and writ-
ten speech; 3) the stylistics of fiction – the art style 
that studies the style of all elements of the work of 
art, the individual style of the writer. According to 
[3] "…The stylistics is the field of linguistic science 
about the laws used to influence people subjec-
tively in specific communicative speech situations 
of language". 
The main areas of textual linguistics are the func-
tionality of text categories and the specificity of 
their implementation in the language; for exam-
ple, the category of modality, category of informa-
tivity, sub-textuality, etc., are the issues studied by 
text linguistics. This style does not go beyond the 
standard forms formed in the process of historical 
evolution. Therefore, archaic lexis and the old syn-
tactic constructions can be preserved for a long 
time in this style. The formal-business style is as-
sociated with the traditions of statehood and in-
dependence. The influence of the pre-independ-
ence Arabic, Persian and then Russian languages 
did not allow the full functioning of this style and 
damaged its nationality. The Azerbaijani state's 
independence, the transformation of the mother 
tongue into state language in a real sense, has ex-
panded the formal-business style's functional ca-
pabilities. The formal-business style includes the 
language of a) formal and b) business documents. 
 
MATERIALS AND METHODS 
Official documents are the formal documents 
compiled by state or governmental organizations 
in a particular order, in other words, approved by 
the signature of the authorized person, seal, etc. 
The specialists prepare these documents; these 
documents are discussed and adopted at various 
levels. The official documents have important le-
gal content and are of historical significance; they 
regulate interstate and intra-state relations.  
The economic texts are also one of the types of of-
ficial business documents. Maximum perfection is 
expected in the economic texts; attention is paid 
to the unambiguousness, clarity and legal basis of 
the idea. The economic texts are divided into sec-
tions, articles, paragraphs according to their 
structure. 
Not all the economic texts are of particular state 
importance. The official documents are usually 
relatively small in volume. Each person can pre-
pare a specific part of business documents, while 
the official documents, as a rule, are prepared by 
specialists.  
The specialists prepare economic texts. These 
documents are discussed and adopted at various 
levels. In this style, the idea is presented in stand-
ard forms and in a very concise way. This is pre-
cisely the main characteristic feature of the style. 
Formal-business style is the same, the standard 
for everyone. The figurative expressions or indi-
vidual speech features are not encountered here. 
The national formal-business style was formed 
later than other functional styles.  
The vocabulary of this style is compact, and the 
syntax is limited. Some archaic words and out-
dated syntactic patterns have been preserved for 
a long time in the official-business style. 
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Each speech belongs to an individual functional 
style; nevertheless, the signs of different styles 
manifest themselves. This situation is also ob-
served in the economic texts. Both the scientific 
and publics are observed in this type of texts. The 
linguistic expression of official and business docu-
ments is called the formal-business style. The 
main feature of this style is the concise presenta-
tion of ideas in standard forms. In this style, the 
words and figurative expressions are no longer 
used; the individual elements of speech are 
avoided; the vocabulary is concise. However, the 
syntax is limited. The normality is strong. 
The decrees and decisions are characterized as a 
branch of official documents related to business 
style among the economic texts. The decisions 
consist of two parts. The first part is criticized this 
or that shortcoming. In this regard, the verb's neg-
ative form is used more at the beginning than at 
the end of the decisions. After indicating certain 
shortcomings in the decisions, the instructions 
given for their elimination are mainly in the verb's 
affirmative form.  
The vocabulary and style of business documents 
are closely related to the issues they cover. Some 
of the words and expressions belonging to vernac-
ular speech are not used in them. One of the main 
features of their language is that their linguistic 
composition is small and specific. There is no 
place for more explanation or description in this 
language. The words do not deviate from their 
nominative meanings.  
Economic texts developed in a business style 
show different lexical composition depending on 
the content. For example, if the decision deals with 
banks, then the terms related to banking are often 
used.  
Vocabulary is one of the main factors that differ-
entiate styles. Depending on the document's spe-
cific content and the purpose for which it is set, the 
specific words are rarely used or never used in 
any other style. However, there are many words 
used in many functional styles of literary lan-
guage, as well. These are lexical units that belong 
to the main vocabulary of the vernacular speech, 
and they take part in the formation of the literary 
language. Unlike official documents, the business 
documents are not of particular state importance 
but serve to express this specific issue. Our obser-
vations and conclusions on official business docu-
ments' language give grounds to say that the word 
combinations used in the language of documents 
acquire terminological status over time. At the 
beginning of each text is given a heading that de-
scribes its content. The title is the key element of 
the document.  
We also consider it essential to say that a language 
unit that reflects a business style's characteristics 
is mainly syntactic units. 
The words related to the formal-business style are 
given both using enumerations and by demon-
stration: to inform, to confirm, to assign, to take 
into account, and so on. We can indicate the de-
clarative and command sentences from the types 
of sentences used in the language of official busi-
ness documents. Speaking of the linguistic fea-
tures of the business style, it should be noted that 
in this style as a whole and its sub-styles - some of 
the standards that exist in the language, standard-
ized expressions and forms are often used. For ex-
ample, to decide, to submit, to demand, to sign, to 
provide, to accept, to report, to vote for (against), to 
take action, to discuss, to put forward, to imple-
ment, to carry out, to involve, to use, to reward, to 
establish, to envisage, to take responsibility for, to 
enter into force, to expire, to prohibit, to bring to no-
tice, to warn, etc. 
This group of ready-made expressions in a busi-
ness style ensures that the documents' language 
provides a clear and easy understanding. By the 
way, it should be noted that, in addition to certain 
fixed word combinations used in a business style 
(for example, to take action, to enter into force, to 
be invalid, to be responsible, etc.), phraseological 
combinations, metaphors, means of artistic ex-
pression, artistic comparisons, epithets, repeti-
tions are usually not used. This is one of the main 
factors that distinguishes it from the artistic style. 
Existing writings on business style have so far 
generally focused on its lexical and syntactic fea-
tures. The observations show that, like other liter-
ary language styles, some morphological features 
in the business style are no less critical in the char-
acterization and formation of this style. Some as-
pects of the use of nouns and verbs in business-
style economic texts are noteworthy. The im-
portance of frequent use of economic terms is one 
of the morphological features of business style. 
In the economic half-style of business style, the 
use of derivative nouns and compound nouns 
formed by the repetition of the same word is en-
countered very rarely. It is also clear from obser-
vations that in the development of nouns, term-
word combinations, noun-dominants also play a 
role in characterizing the business style. These are 
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specific for the language of various documents in-
volved in semi-styles. 
Although the telephone and computer networks 
dominate the delivery of information in our mod-
ern and globalized world, correspondence is the 
most common business communication type. In 
advertising activities, the delivery of commercial 
offers an ordinary letter is invaluable, as it can 
give an initial description, initial characteristic of 
the company's partners. 
The issue of translating economic texts is also 
sparking interest. The following principles should 
implement the translation of economic texts: а) 
the practical purpose of the translated text must 
be taken into account; b) the pragmatic intention 
of the author of the text must be reflected in the 
translation; c) the level of the addressee (reader, 
listener) provided in the text should be taken into 
account. 
The translation should adhere to the pragmatic 
nature of the original. Both similarities and differ-
ences between the English and Azerbaijani lan-
guages' lexical systems and grammatical struc-
tures manifest themselves. When translating eco-
nomic texts from Azerbaijani into English, it is 
necessary to refer to the similarities between 
them and find an adequate expression of the in-
compatible components. 
In economic texts, calque (semantic borrowing) is 
the primary translation method for enriching ter-
minology. We can give an example of the lexical 
units included in the Azerbaijani language by the 
calque method. For example, we can give as an ex-
ample such words as assortment, assortment di-
versity, a unit of weight, revenues from a sale 
(profit), hard-to-find items (scarce goods), and pro-
duction costs (volume of current consumption). It 
should be noted that some of these units (sales 
revenue, hard-to-find items) are of descriptive 
type. The calque requires the preservation of the 
original example's motive, and the translation re-
quires the availability of ready-made language 
tools in the target language. 
Another method is interpreted as keeping the first 
part of the phrase and being translated the second 
part: tariff schedule and exchange goods. In our 
opinion, the first term can also be given in the 
form of a tariff network. 
In the translation of economic texts, the author 
should present how he is accustomed to a foreign 
language group while maintaining his main prag-
matic intention. It should be strongly emphasized 
that the translation of economic texts should be 
based on a concise description of the text. All other 
issues, in other words, its functional, stylistic, 
emotional characteristics and features, cannot be 
given without expressing the content of the text 
since all the other content components of the 
news are stratified over the primary information 
extracted from it and transformed into figurative 
associations. The translation of official documents 
from Russian into Azerbaijani also played a spe-
cific role in forming business style in the Azerbai-
jani language. At this time, their form was assimi-
lated, as well. Undoubtedly, the Azerbaijani lan-
guage's business style developed based on this 
language's vocabulary and grammatical structure. 
 
RESULTS AND DISCUSSION 
When talking about economic texts' language, it is 
necessary to pay attention to its stylistic features 
and its terminological vocabulary. The problems 
of the system of economic terms can be shown the 
as followings: the naming of scientific concepts 
and their main trends, the interdisciplinary syn-
onymy and interrelation of the system of terms 
and the entry of terms from one system to an-
other, the origin and development of an individual 
system of terms, internationalization of terms, etc. 
Some researchers use the term "special language". 
For example, as the select language of economics, 
author [2] notes the following: hotel business lan-
guage, management language, trade language, ag-
ricultural language, construction language, bank-
ing language, financial language, transport lan-
guage, production language, etc. 
According to [6] a particular language is charac-
terized as a language created by a specific associ-
ation and used by a group of people within a spe-
cific profession. The below stated can be indicated 
as the examples of the most used economic terms 
in the Azerbaijani language: Economic terms: aval, 
agent, arbitration, assortment, asset, auditor, 
banker, banco, beta coefficient, stock exchange, 
boycott, binder, business, bonanzas, bank, penalty, 
charter, debtor, deficit, debt, devaluation, dumping, 
denunciation, subsidy, valuation, invoice, factoring, 
fiscal, collateral, customs tax, hyperinflation, hold-
ing, inflation, treasury, mortgage, double exchange 
rate, import, indenture, importer, creditor, trade 
commissioner, grant, pawnshop, brand, fraud, ex-
change rate, neophyte, payment ratio, transfer 
credit, patent, rent, estimate, tax, tender, transit, 
turnover, inspection, voucher, guarantee, etc. 
Traektoriâ Nauki = Path of Science. 2021. Vol. 7, No 2  ISSN 2413-9009 
Section “Languages”   2005 
According to [9], "…the country's current eco-
nomic development since the period of independ-
ence can be divided into two stages. The first is a 
period of economic chaos or recession that 
spanned 1991-1995 years. The second, the period 
of macroeconomic stability and dynamic eco-
nomic development, began in 1996". 
There are many economic terms of European 
origin in the Azerbaijani language, and, as a rule, 
before being acquired, they underwent phonetic 
changes. They were transferred to the Azerbaijani 
language through the Russian language. Indeed, if 
the Azerbaijani language had a direct relationship 
with European languages, these terms would 
have undergone different phonetic changes. Dur-
ing phonetic acquisitions through the perception 
of a linguistic unit's sound image, the lexical unit's 
sound composition's substitution occurs. In this 
regard, the researchers distinguish the following 
types of substitutions: a) the principle of sound 
convergence – the successive replacement of two 
similar sounds; b) the sound divergence – imita-
tion of one sound by two sounds; c) the simple 
substitution – the same sound of the sounds of the 
transmitting language and the assimilating lan-
guage. Each derived word is subject to phonetic 
changes; the following factors can be cited as the 
reason for this: 1) the differences in the phonetic 
system and alphabet; 2) orthographic rules; 3) the 
effect of the transmitting language, etc. 
The changes in economic life, the establishment of 
market relations in the country's economy, and 
the expansion of entrepreneurial activity create 
the basis for developing economic terminology 
and enriching the terminological system. From 
this perspective, the economic terms that change 
more quickly in terminology reflect economical 
relations and mark emerging concepts. The no-
tions are more active in terms of enrichment op-
portunities. In turn, this creates the conditions for 
a comparative study of these qualitative and 
quantitative changes in the terminological base of 
our language in this area. The transition of the 
post-Soviet space countries to a new economic re-
lations system, they're joining the international fi-
nancial and trade relations, and taking successful 
steps to master the globalized world's economic 
relations in this context has led to the fundamen-
tal changes in the terminology of these languages. 
Even though the interlexemes expressing the ter-
minology of economic relations in the globalized 
world constitute heaviness, during this period, the 
language of the Turkic-speaking republics of the 
former USSR also included the economic terms 
formed under the influence of the Ottoman Turk-
ish language. In recent decades, the tendency to 
use Turkish languages, mostly modern Turkish, as 
a source in enriching our language terminology 
has become widespread. Even in some cases, the 
modern Turkish language's influence has condi-
tioned Turkish terms' parallel use in the termino-
logical system with traditional Russian-European 
acquisitions. We also visually observe this process 
in economical texts.  
We see the same process in the Ottoman Turkish 
language. Although the nationalization of eco-
nomic terminology in the Turkish language began 
in the early XX century, this process spread in the 
30s of the XX century. Author [12] writes: "The 
Turks, who have been involved in trade through-
out history and have created and used many 
terms throughout history, have unfortunately 
lagged in the problem of expressing economic and 
trade terms in the Turkish language during the 
Republican period. The terms used in the banking 
system today are enough to describe this situa-
tion" [12]. Author [7] expressed the same opinion: 
"In the first years of the Ottoman state and our Re-
public, the words of Arabic and Persian origin, 
which were in the Turkish language, were largely 
Turkicized by the Language Revolution and the 
process of assimilation. However, the problem of 
words that have been or are being transferred 
from Western languages to our language has 
started". 
The acquired economic terms in the modern Azer-
baijani language can be classified from different 
points of view. Among them, the principle of 
which language the term acquired belongs to oc-
cupies one of the main places. Based on this prin-
ciple, we can divide the acquired economic terms 
in the languages we study into two groups:  
1. The economic terms derived from Arabic and 
Persian languages.  
2. The economic terms derived from European 
languages.  
The first group of acquisitions forms a more an-
cient layer, and it has a high level of semantic 
equivalence against the background of specific 
phonetic differences. The second group of ac-
quired terms, almost the absolute majority, con-
sists of terms with interlexeme status. Their repe-
tition, more or less, in the language of any nation 
involved in the mechanisms of the economic inte-
gration of the globalizing world is inevitable. Hun-
dreds of economic terms of Arabic and Persian 
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origin are used in the modern Azerbaijani lan-
guage. For example, customs, commodity, demand, 
investment, service, reduction, economy, duty, in-
surance, compensation, export, finance, savings, 
stock, inheritance, import, export, turnover, econ-
omy, etc. 
The economic terms of Arabic origin have a signif-
icant weight in the Azerbaijani language. There is 
no field of science in which Arabic origin is not 
used, including the economy. The I component of 
some economic terms of Arabic origin has the Ar-
abic meaning, and the II component usually has 
other linguistic origins. For example, turnover bal-
ance, commodity exchange, economic boycott, 
counterfeit promissory note, etc. Sometimes the 
component I is in another language, and compo-
nent II is of Arabic origin. For example, environ-
mental impact, operational time, water supply, 
winning savings, etc. Sometimes terms of Arabic 
origin are used with lexical and grammatical suf-
fixes of Turkish origin – for example, inheritance 
lease, preferred stock, etc. Within the years of inde-
pendence, the transfer of Arabic origin to our lan-
guage is not observed.  
One of the linguistic layers of modern Azerbaijani 
language among economic terms is European 
origin acquisitions. Author [10] writes: "The ex-
pansion of international relations in recent years, 
the existence of commonalities in ideology, demo-
cratic progress, and integration to Europe also af-
fect the sources of language enrichment. At pre-
sent, European origin terms are one of the main 
sources for the emergence of terms in the Azerbai-
jani language. Because of the functionalization of 
the concepts related to new technologies, espe-
cially computer science, telecommunications, cy-
bernetics, space technology, the process of acquir-
ing terms and the concepts in our language, as in 
almost all civilized languages of the world, is 
mainly based on the international coordination". 
Most of the economic terms in the modern Azer-
baijani language are words of European origin. 
This type of economic terms can be grouped in the 
source language: 1 – the words acquired from the 
Latin language. For example, agent, agrarian, as-
set, depreciation, apparatus, article, etc. The words 
acquired from the French language. For example, 
arbitration, advance, bankruptcy, profile, etc. 3. 
The words acquired from the English language. 
For example, a brand, budget, charting, distributor, 
dealer, voucher, etc. 4. The words are taken from 
the Greek language. For example, port, mecha-
nism, basis, crisis, mortgage, parameter, technique, 
etc. 5. The words are taken from the German 
language. For example, promissory notes, valve, 
formular, etc. 6. The words acquired from the Ital-
ian language. For example, pawnshop, account, 
balance, currency, etc. 
It should also be noted that, until 1991, the eco-
nomic terms were translated into Azerbaijani 
through the Russian language. Still, since the years 
of independence, they have been transferred di-
rectly due to direct economic relations. 
The Azerbaijani language's economic terms are 
etymological of Turkish derivation; morphologi-
cally simple, derivative and complex structure. 
While the terms of Turkish origin are in the mi-
nority among the terms of simple economic struc-
ture, it can be said that the Turkish terms predom-
inate among terms of derivative structure. Terms 
of the economy of Turkish origin, structured in the 
Azerbaijani language, are widely used. In the mod-
ern Azerbaijani language, most of Turkish origin's 
economic terms are formed in phrases, and such 
economic terms are widely used. 
When talking about the lingo-semantic features of 
economic texts, it is necessary to talk about abbre-
viations. One of the unusual structures observed 
in economic terms in the Azerbaijani language is 
abbreviations. The economic terms that emerged 
based on the acronym can be grouped as indicated 
below according to the presence of the language 
to which they belong and perform the function of 
transmission: a) the abbreviations based on word 
combinations in the source language. This type of 
abbreviations occurs based on the capital letters 
of unique names and expressions in the source 
language; b) the abbreviations formed based on 
word combinations in the receptor language. 
These abbreviations are not based on specific 
names and expressions in the source language but 
specific names and expressions in the target lan-
guage. The economic terms of abbreviated charac-
ter can be grouped according to the principle of 
compilation as follows: 1) referring to initial let-
ters; 2) referring to the combination of the first 
vowel and consonant sounds of compounds; 3) 
the mixed-type abbreviated economic terms re-
ferring to both the initial letter and the first sound 
of words in a compound. We can indicate the fol-
lowing examples of economic abbreviations in the 
Azerbaijani language: AİB – Avropa İqtisadi Birliyi 
(European Economic Community); ASC – Açıq 
Səhmdar Cəmiyyəti (OJSC – Open Joint Stock Com-
pany); ASİB – Asiya-Sakit Okean İqtisadi Birliyi 
(APEC – Asia-Pacific Economic Cooperation); BVF 
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– Beynəlxalq Valyuta Fondu (IMF – İnternational 
Monetary Fund), etc. 
 
CONCLUSION 
Adaptation of the country's economy to the world 
standards, the formation and strengthening of the 
market economy relations, providing a wide 
range of entrepreneurial activity, foreign invest-
ments determine the Azerbaijani's continuous 
and steady development economy.  
The process of globalization, which covers the 
whole world, is manifesting itself more broadly in 
the field of economic relations.  
Economic integration and globalization stipulate 
the rapid development and enrichment of 
terminology. Just in such conditions, there is a 
great need for economic correspondence and the 
preparation of texts related to the economy, pro-
moting the study of such texts' language.  
At the end of our research, we concluded that eco-
nomics texts are more business-like than func-
tional. The economic texts that reflect business 
style characteristics also reflect scientific style 
characteristics since every economic text is also 
rich in economic terms.  
The use of terms is considered a key indicator of 
scientific style. Therefore, it would not be correct 
to attribute economic texts to a purely business or 
scientific style. The style of economic texts is 
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